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2006 Highlights

Gilles Schnepp - Chairman and CEO
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2006 Highlights I1legrand

m Return to listing in April 2006

m Strong performance in 2006: IPO commitments
exceeded

m Ongoing growth strategy
Strong like-for-like growth
6 acquisitions over the past 14 months
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Strong Performance Overall Dlegrand

Steep increase in sales (€M) Strong growth in Adj. EBIT (€M)

|
eI

509

2005 2006

Net income group share : o
more than doubled (€M) Vigorous rise in free cash flow (€M)

328
101

2005 2006 2005 2006
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2006 Performance exceeds IPO Commitments. Lllegrand

o

2006 Performance IPO Commitments

Revenue m 15.1% growth in sales m 4-5% like-for-like® growth
m Like-for-like(? growth: 7.8% CAGR®
m Acquisition-led growth: 6.6% m Approx. doubled by self-
financed acquisitions
Adjusted @ EBIT m Margin up 80 bps to 16.5% m Stable margins including
m +21% increase acquisitions

m 15% increase in 2006 before
IPO costs revised upward in
October to 18 to 20%

Restructuring m Restructuring expenses: €24M m €10-20m per year
m High end of the range in 2006
Free cash flow 4 m FCF growth: +39% m 10% CAGR
m In advance compared with IPO
commitments

Capital expenditure m 4.1% of sales 5-6% of sales

1. Excluding impact of economic cycles

2. At constant scope of consolidation and exchange rates

3. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
4. Free cash flow: cash flow from operations - change in working capital - capex + net proceeds from sale of fixed assets 2006 FY Results - 5




Trading Up - Convergence of Functions Biegrand

e

_

From a ...toa
one product / one function one product / multi-function
approach ... approach
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Trading Up - Adding Functionalities Blegrand

Wifi outlet

Home cinema connection

Sound diffusion

Soft touch

_ Video display
Scenario manager
2006 FY Results - 7




Trading Up - Adding Aesthetic Value Llegrand
/

Innovative design High-end materials

-
| ©

Glass, Corian®, porcelain 2006 FY Results - 8




Trading Up - Celiane —

_

- 138 functions
32 colours and finishes 1,400 references




Growth Drivers - Fast-Growing Businesses Clegrand

L

Home automation

m Lighting control, sound diffusion,
access control...

+11%
Increase (1)

in
2006 sales

2006 FY Results - 10
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Growth Drivers - Fast-Growing US Businesses L1 legrand

e

_

Home automation, structured cabling, lighting control, sensors

/52
s WattStopper More than 20
] @ new products
Olegrand launched

Y VANTAGE
L1legrand’

Strong rise in

2006 sales:
On Q +22%

Ellegrand’
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1. Including TCL, Shidean and ICM Group

Growth Drivers - Emerging Countries

e

Strong rise in net sales (€M) Increasing weight in group sales

648

19%
17%

2005 2006 2004 20051 2006

Strong 2006 like-for-like growth Sales and marketing team

1,134

966

2004 2005 2006

L1legrand
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Growth Initiatives

_

Research and Development

m  More than 40 new product ranges launched
m 1 800 people dedicated to R&D

m 4.7% of sales invested in R&D

m  37% of sales made with new products

Sales and Marketing

m  About 3% like-for-like increase in headcount
m 4 subsidiaries or offices opened

m 13 new show rooms

Sales and Marketing headcount

(# of employees and as %
of total headcount

15.3%

17.2%

4,145

2005

2006

R&D cash expense
(EM)

2005 2006

Capital expenditures dedicated to new
products (€m and as % of capex)

51%

67

2005 2006

L1legrand
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New Product Launches Lllegrand
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New Product Launches Cllegrand

/

InFusion in the US
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New Product Launches Cllegrand

Voice Data Image

ARCOR2 in France

B

/

DRX (MCCB) in Asia and Latin America

5 i 1 I‘i\:'{‘fl
l E : ﬁ\: i .
_{ e
gt AT EAS
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Opening of 13 New Showrooms [ legrand

e
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Value-Creating Business
Model

Olivier Bazil - Vice Chairman and COO

L1legran




Ongoing Initiatives at Back-Office Level legrand’

e

Restructuring Strong worldwide optimization

in production expenses
€M and as % of sales

m €24M invested in 2006
in all zones

m  New opportunities identified
for 2007

Lean manufacturing

m  More than 240 initiatives
worldwide in 2006

More than 1000 people involved
On-going process in 2007

m  One additional international

purchasing office in Eastern Europe 2005 2006
(purchasing offices already exist
in Asia and Latin America) 2006 FY Results - 19

+200bp
in margin

22.4%

‘N4 0/0

729




Strong Production Development in Low-Cost L1legrand
Countries

e

_

Production headcount located in low-cost countries:
49% of group production headcount

2006 49%

51%

67%

Mature countries M Low-cost countries
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Recurrent and Strong Pricing Power

e

Efficient pricing

Non deflationary industry Market share
management
m Local standards m #1 in wiring devices m  Appointment of a pricing
m Brand loyalty m #1 in cable management manager in major countries
m Product breadth m #1 in at least one product | Pr?ces increased at least
m Technology family in over 24 countries twice a year

m 47% of sales come
from these #1 positions

e el

Raw material inflation fully
compensated by increases
in selling prices

Selling price increase

above 2% in 2006

L1legrand
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6 Acquisitions since January 2006 [ legrand

e

More than €170M in additional sales or 5% of 2005 net sales

(:i-_ m #1 in China in audio and video door-entry systems
m 2005 net sales: €15M
Shidean

m 900 employees, including 200 sales force

m #1 in Brazil in consumer units and industrial

@ enclosures

m 2005 net sales: €28M

Sistema de Instalagdo Elétrica e de Comunicagdo

Growth QUEM USA CONFIA. m 400 employees
Markets ‘ m #2 in the US for top-of-therange lighting controls
4 m 2005 net sales: $20M
VANTAGE m approx.100 employees

m Home automation specialist in the US

m 2006 net sales: $12M
UStec m 36 employees
N\ m #2 in wiring devices in Australia and New Zealand
| m 2006 net sales of €100M

m 875 employees

Market THE HPM GROUP Py

Access _
m #1 in Denmark for metal cable-management systems

_ 2005 net sales: €5M 2006 FY Results - 22




Performance of Acquisitions Consolidated tlegrand
In 2005 and 2006

e

_

g =
-
W
ABI O F I I Sistema de Instalagdo Elétrica e de Comunicagdo
(i-_ C QUEM USA CONFIA.

5 h id EE “ INNOVATORS IN CABLE MANAGEMENT
on-Q

Llegrand’

VAN GEEL
[ legrand’ TCL ‘ L1 Iegrand

Strong rise in sales® Steep increase in EBIT margin®
2006 vs 2005 2006 vs 2005

1. Performance of Van Geel, Zucchini, OnQ, TCL International Electrical, TCL Building Technology, ICM Group,
Shidean and Cemar (over six months only) 2006 FY Results - 23




Value Creation - Structural Evolution I1legrand
of the Business Model
p— Strong cash flow generation

WCR as % of sales

20.6% Free cash flow in €M

15.9%
13.2% 12.3% 11.79 456

363
328

Average 2003 2004 2005 2006

96-02
Capex as % of sales
7.5%
2003 2004 2005 2006
41% 39% 41% 41%
Free cash flow as % of sales
Average 2003 2004 2005 2006 12.4% 12.2%
96-02
10.1%
# of new product ranges °

45 0
6.3% 10.4%
30 of sales
15 on average

2003 2004 2005 2006 2003 2004 2005 2006
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Value Creation - Strong Increase in ROCE L1legrand

e

Strong operating performance
m 15% increase ROCE +410 bp

' I
n sales +21 % increase
in adjusted 25.1%
m Rapid integration EBIT

of acquisitions

21.0%
m 4% of sales
in capex
+1% increase
m 12% of sales in capital
in working capital employed
2005 2006

requirement

2006 FY Results - 25




Financial Review

Patrice Soudan - CFO

L1legrand




Steep Rise in Net Sales [legrand

Group total €3,737M in 2006

m +15.1% reported growth
m +7.8% LFL @ growth

Rest of Europe €806M
m +16.5% reported growth
m +9.0% LFL™ growth

Strong growth, particularly
in Eastern Europe, Southern
Europe and Benelux

France €950M

m +10.9% reported growth
| m+4.7% LFL™ growth

Rest of the World €665M

m +40.0% reported growth
m +16.2% LFL®™ growth

Strong overall performance

- Strongest LFL® growth
USA/Canada €643M in ten years
m +4.1% reported growth » ‘Q ‘,,‘5,*
m +3.4% LFLY growth i "

Italy €673M
m +10.9% reported growth

Very strong first-half growth
Downturn in the residential

market over the last four m +7.5% LFL® growth
months . ¥
Ongoing success of new products A v
‘]! Good performance in residential

and industrial segments

1. Like-for-like: at constant scope of consolidation and exchange rates 2006 FY Results - 27



Steep Rise in Net Sales [legrand

2006 net sales analysis (€M)

+216 +489

+91 +4
o7 21 I
]
+47 - en Rest
+43 e Restof  Camada of World
Italy Europe
France +15.1%
N~ ~ / Total
3,248 +7.8% +0.1%
Like-for-like® Growth FX
0
2005 +6.6% 2006
Scope of

Consolidation

1. At constant scope of consolidation and exchange rates 2006 FY Results - 28




Strong Growth in RoE and RoW more
than offset US Slowdown in Q4

2006 fourth-quarter net sales analysis (€M)

-5

+27

USA-
Rest of

Canada of World

France
—
\/
+9.3%
890 Like-for-like® Growth
v

Acceleration in Q4
Like-for-like® growth

\

2005

1. At constant scope of consolidation and exchange rates

-2.2%

L1legrand

+2 +65

+7.3%
Total

FX

+0.4%
Scope of
Consolidation

2006
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2006 P&L Strong Growth in Adjusted Operating Hlegrand
Income

(IFRS, €M) 2006 % of change

Net Sales 3,247.9 3,736.8

Gross profit 1,572.5 1,855.1 18.0%
As % of sales 48.4% 49.6%

Adjusted (" operating income 509.0 616.2 21.1%
As % of sales 156.7% 16.5%

Purchase accounting (103.3) (86.6)

Operating income 405.7 529.6 30.5%
As % of sales 12.5% 14.2%

Net financial expenses (181.1) (123.7) -31.7%

Exchange gains and losses (32.3) 40.4

Loss on extinguishment of debt 0.0 (109.0)

Income tax expense (89.8) (82.9)
Net profit 103.8 255.2 +145.9%

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
2. Accounting entries relating to the acquisition of Legrand France 2006 FY Results - 30




Strong Growth in Adjusted Operatiwg tlegrand

e

_

2006 adjusted operating income bridge analysis (€m)

+194 40
+20 -12 67

I —
I Rab . 15 +24 +107
. pe———a
Production SG&A Other . A
Raw material and including
component prices IPO and
restructuring
Volume, costs
mix and - f
selling price cope o
509 Ip Consolidation

(impact on margins:

2005 2006

15.7% of sales 16.5% of sales

m Strong increase +21%
m Improvement in margin +80bp

2006 FY Results - 31




France - Growing Sales and Adjusted Operating Hlegrand
Income _

_

m Increase in gross margin thanks
to productivity improvement

981 m  Ongoing growth initiatives

2005 2006 m Including IPO costs for €9M
with a -80bp impact on margin

Adjusted EBIT . -
m Impact of acquisition on margin:

in €M and as % of sales -20bp
19.1%
18.9% >

.7

H

186

2005 2006 2006 FY Results - 32




Italy - Growing Sales and High Margins in Spite I1legrand
of Acquisitions

e

_

m Slight decrease in gross margin
due to changes in the scope
of consolidation

H

633
m  SG&A under control

2005 2006
m Impact of acquisition on margin:

-60bp
Adjusted EBIT

in €M and as % of sales

26.6%
25.9%
Ao =0

168

2005 2006
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Rest of Europe - Strong Growth in Sales

and Adjusted Operating Income___

_

+14.6% m Strong growth overall, particularly
in Turkey, Greece, Spain, Russia
and Poland

654
m Major contribution to adjusted

operating income growth
from United Kingdom, Russia,
Netherlands, Poland

Adjusted EBIT and acquisitions
In€M and as % of sales

2005 2006

6.1% 8.7%
’__ “’
+64.1%

40

2005 2006

L1legrand
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USA/Canada - Resilience to the Residential

Downturn

_

m Improvement in gross margin

m  Ongoing growth initiatives
622

m Lower restructuring costs
2005 2006

m Impact of acquisition on margin:

Adjusted EBIT ~10bp

in €M and as % of sales

o

+30.0%

56

2005 2006

L1legrand
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Rest Of The World - Strong Growth in Sales [ legrand
and Adjusted Operating Income___

_

+42.9% m  Good performance in sales overall

m Restructuring costs in Brazil

358 and Southern Korea
2005 2006 m Impact of acquisition on margin:
-220bp

Adjusted EBIT

in €M and as % of sales

16.4%

‘\15.‘9%

+38.5%

59

2005 2006

2006 FY Results - 36




Sharp Decrease in Financial Expenses Despite L legrand
Interest - Rate Rises

e

_

. Decrease in net financial
Restructuring of debt pre IPO expenses (€M)

m New credit facility (Feb. 2006)

m Refinancing of high-yield notes 181
(Feb. 2006)

m Repayment of the shareholder
PIK loan (Apr. 2006)

2005 2006

2006 FY Results - 37




Income Tax Rate in 2006 tlegrand
and Future Tax Paid

_

Income tax rate in 2006 Expected income tax paid

m Recognition of tax assets due m Total deferred tax assets at Dec. 31,
to earlier taxable income 2006: €135M
in France

m No tax payment expected in France
m 2006 tax rate lowered to 25% until 2009

m No tax payment expected in the US
until 2008

2006 FY Results - 38




Vigorous Cash Generation in 2006 Blegand

e

(IFRS, €M) 2006 % of change

Cash flow from operations () 441.0 618.7 40.3%?

As % of sales 13.6% 16.6%

Change in working capital requirement 9.5 (37.2)

Net cash provided by operating activities 450.5 581.5 29.1%

As % of sales 13.9% 15.6%

Capital expenditures (including capitalised R&D) (133.5) (152.9) 14.5%

Net proceeds from sales of fixed assets 10.9 27.5

Free cash flow 327.9 456.1 39.1%

As % of sales 10.1% 12.2%

1. Cash flow from operations is defined as net cash provided by operating activities + change in working capital
2. Excluding a positive impact of a € 30M exceptional cash foreign exchange gain, cash flow from operations increased by 33.5% 2006 FY Results - 39




Balance Sheet combining Leverage
and Investment-Grade Ratings

_

L1legrand

m S&P BBB-
As of Dec. m Moody’s Baa3
(IFRS, €M) .
31, 2006 m Fitch BBB-

Total equity 2,169

Net financial debt 1,676

As % of total equity 77%
As a multiple of last twelve months EBITDA X 22

2006 FY Results - 40




Closing Remarks

Gilles Schnepp

L1legrand




Efficient Corporate Governance Structure

Board of Directors
m 9 meetings in 2006
m  Adoption of a new internal code
m  Appointment of two independent Directors to

the board

Audit committee
m 4 meetings in 2006
m  Nomination of Mr Lamarche as President of

the audit committee _ _
m  Approval of accounts and internal audit plan

Nomlnatmg and compensation committee
2 meetings
- Benchmark of Directors fees and
remuneration of the top management
m Stock option and free share plans for group
managers

Strategy committee
m 3 meetings
m  Review of acquisition process and targets
m  Review of the budget

Full quarterly reporting
m  Full financial statements
m Conference call

Internal control in line with international
best practises

e

Shareholding Structure

L1legrand

30% 30%
Wendel KKR
Investissement \r /
5% /
Management
& employees \ 3;:5%
Free float
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L1legrand

Outlook

2007 Targets

m Raise sales in 2007 by 7 to 10%, excluding the impact of exchange
rates, with organic growth accounting for around 4 to 5%

m Maintain adjusted operating margin after consolidation of recent
acquisitions at a high level, comparable to that recorded in 2006

Strong increase in 2006 dividend per share

Strong increase in adjusted EBIT (€M) Robust growth in dividend per share (€)®

509 0.41

2005 2006 2005 2006

2006 FY Results - 43

1. Subject to the approval of the shareholders, to be paid in cash on May 16, 2007



Agenda and Contacts [ legrand

m May 3, 2007: 2007 first-quarter m Investor Relations: Frangois Poisson
results tel: +33 (0)1 49 72 53 53
fax: +33 (0)1 43 60 54 92

m May 15, 2007: Annual General

Meeting of Shareholders m Press relations: Axel Baviére

tel: +33 (0)1 44 43 73 11

m July 26, 2007: 2007 first-half fax: +33 (0)1 44 43 75 65

results

m November 8, 2007: 2007 nine-
month results

2006 FY Results - 44




Appendices
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2006 - Net Sales by Destination [1legrand

e

Total Scope of  Likefor-like  Currency

change consolidation growth effect

France 10.9%

Italy 606.3 672.4 IENELA 3.2% 7.5% 0.0%
Sfeétmpe 692.1 W 16.5% 6.6% 9.0% 0.3%
USA/Canada 617.7 643.2 4.1% 1.6% 3.4% -0.9%
Rest 475.0 6652 IINIL 19.1% 16.2% 1.20¢
of the World > > 0.0% =70 e 7o a0
Total 32479 37368 IELELA 6.6% 7.8% 0.1%

2006 FY Results - 46




2006 - Net Sales by Origin [ legrand’

Total Scope of  Likefor-like  Currency

change consolidation growth effect

France 13.1%

Italy 633.2 7138 VR 3.7% 8.7% 0.0%
Sfeétmpe 653.5 ZC Y 14.6% 5.8% 8.0% 0.3%
USA/Canada 622.3 653.7 5.0% 1.9% 4.0% -0.9%
Rest 358.4 120 BPEY 24.4% 13.1% 1.6%
of the World 58. 512. 9% 4% 1% 6%
Total 32479 37368 LKA 6.6% 7.8% 0.1%

2006 FY Results - 47




Net Sales by Destination

France

Italy 165.4 1615 135.4 144.0
Rest 146.3  157.2 1522 236.4
of Europe

USA/Canada 1292 1572 1711 160.2
Rest

S el 99.1 1161 120.6 139.2
Total 765.6 817.0 7749 890.4

L1legrand
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Net Sales by Origin

France

Italy 167.7 1655 139.4  160.6
Rest 140.6  150.7 1447 2175
of Europe

USA/Canada 1305 158.6 1719 1613
Rest

S Werld 750 847 925  106.2
Total 7656  817.0 7749  890.4

L1legrand
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2006 First Quarter - Net Sales by Destination O legrand

_

Total Scope of  Likefor-like  Currency

Q1 2005 Q1 2006 change  consolidation growth effect

France 9.3%

Italy 165.4 103.1 EETRLA 4.6% 11.6% 0.0%
Rest 31 60/ 0 ° 0
o Europe 146.3 192.5 6% 18.1% 10.5% 0.8%
USA/Canada 129.2 161.8 25.2% 4.7% 9.8% 8.9%
Rest 99.1 146.6 [T 11.9% 20.0% 10.2%
of the World : : =70 70 e 70
Total 765.6 040.6 IPIELA 8.2% 10.1% 3.1%
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2006 First Quarter - Net Sales by Origin L legrand

e

Total Scope of  Likefor-like  Currency

Q1 2005 Q1 2006 change  consolidation growth effect

France 251.8 283.6 12.6% 5.2% 7.0% 0.0%
Italy 167.7 2l 21.0% 5.9% 14.3% 0.0%
Rest o . . .

o Europe 140.6 1805 WRPLN LA 16.6% 9.1% 0.9%
USA/Canada 130.5 163.6 EPLY LA 4.8% 9.8% 9.0%
Rest 75.0 110.0 D 13.7% 13.4% 13.8%
of the World : : 6.7% 70 e 1070

Total 765.6 940.6 22.9% 8.2% 10.1% 3.1%
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2006 Second Quarter - Net Sales by Destination [ legrand

e

Total Scope of  Likefor-like  Currency

Q2 2005 Q2 2006 change  consolidation growth effect

France 9.2%

Italy 161.5 181.5 12.4% 5.6% 6.4% 0.0%
Rest 25,59 . . .
of Europe 157.2 197.3 5.5% 19.9% 4.5% 0.2%
USA/Canada 157.2 173.5 10.4% -0.9% 10.6% 0.7%
Rest 116.1 154.6 IEEEWL 18.8% 9.6% 2 3%
of the World : : 2% -070 -0 70 »970

Total 817.0 952.7 16.6% 9.2% 6.2% 0.5%
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2006 Second Quarter - Net Sales by Origin__— [ legrand

_

Total Scope of  Likefor-like  Currency

Q2 2005 Q2 2006 change  consolidation growth effect

France 10.6%

ltaly 165.5 1915 15.7% 8.1% 7.0% 0.0%
Sfeétmpe 150.7 183.6 21.8% 18.1% 3.0% 0.1%
USA/Canada 158.6 176.8 11.5% -0.3% 11.1% 0.7%
Rest 84.7 115.9 0 22.0% 8.7% 3.2%
of the World : : 36.8% 70 Lo 70
Total 817.0 952.7 16.6% 9.2% 6.2% 0.5%
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2006 Third Quarter - Net Sales byw L1legrand

_

Total Scope of  Likefor-like  Currency

Q3 2005 Q3 2006 change  consolidation growth effect

France 8.9%

Italy 135.4 151.2 11.7% 5.5% 5.9% 0.0%
Sfeétmpe 152.2 197.5 29.8% 21.0% 7.1% 0.2%
USA/Canada 171.1 163.6 -4.4% 1.9% -2.2% -4.1%
Rest 120.6 163.0 BEELPLY 18.7% 15.8% 1.6%
of the World : : e 0 70 -0 70 "070
Total 774.9 888.4 14.6% 9.7% 5.6% “1.1%
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2006 Third Quarter - Net Sales by Origin L1legrand

e

Total Scope of  Likefor-like  Currency

Q3 2005 Q3 2006 change  consolidation growth effect

France 12.1%

Italy 139.4 159.4 14.3% 8.2% 5.6% 0.0%
Rest 25 40 . . .
of Europe 144.7 181.4 5.4% 18.6% 5.5% 0.2%
USA/Canada 171.9 166.7 -3.0% 2.4% -1.2% -4.1%
Rest 92.5 127.1 4° 21.9% 14.8% 1.8%
of the World ' ' 37.4% 270 -0 70 T 070
Total 774.9 888.4 14.6% 9.7% 5.6% -1.1%
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2006 Fourth Quarter - Net Sales bwm L1legrand

_

Total Scope of  Likefor-like  Currency

Q4 2005 Q4 2006 change  consolidation growth effect

France 16.0% 6.1%

Italy 144.0 146.6 1.8% -3.4%®) 5.4% 0.0%
Rest () 0/4(2) ) 0
of Europe 236.4 218.9 -7.4% -18.6% 13.8% 0.0%
USA/Canada 160.2 144.3 -9.9% 2.6% -4.1% -8.4%
Rest 139.2 201.0 VWL 24.9% 19.3% 3.1%
of the World ' ' 4% 270 w70 "o 270
Total 890.4 955.1 7.3% 0.4% 9.3% -2.2%

1. Zucchini consolidated for 6 months in Q4 2005
2. Van Geel consolidated for 12 months in Q4 2005 2006 FY Results - 56




2006 Fourth Quarter - Net Sales by Origin L1legrand

_

Total Scope of Like for-like Currency
change  consolidation growth effect

Q4 2005 Q4 2006

France 17.0% 5.2%

Italy 160.6 160.0 0.4% BEZS 7.3% 0.0%
Rest () 0A(2) ) 0
o Europe 217.5 203.1 -6.6% NEEYA 14.4% 0.0%
USA/Canada 161.3 146.6 -91% 2.5% -3.2% -8.4%
Rest 106.2 150.0 WL 35.5% 14.9% 3.9%
of the World : : 9.7% 970 7o 79- 970
Total 890.4 955.1 7.3% 0.4% 9.3% -2.2%

1. Zucchini consolidated for 6 months in Q4 2005
2. Van Geel consolidated for 12 months in Q4 2005 2006 FY Results - 57




1st Quarter P&L Hlegrand

1t quarter 1st quarter %

(IFRS, €M) 2005 2006 of change

Net Sales 940.6
Gross profit 386.1 475.2 23.1%
As % of sales 50.4% 50.5%

Adjusted (" operating income 131.7 163.5 24.1%

As % of sales 17.2% 17.4%

Accounting entries relating to the acquisition
of Legrand France

Operating income 106.0 141.7 33.7%
As % of sales 13.8% 15.1%
Net financial expenses (47.1) (46.6) -1.1%

(25.7) (21.8)

Exchange gains and losses (11.9) 5.8

Loss on extinguishment of debt 0.0 (109.0)

Income tax expense (20.5) (27.0)
Net profit 26.5 (34.6)

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002 2006 FY Results - 58




2nd Quarter P&L Hlegrand

2" quarter 24 quarter %

(IFRS, €M) 2005 2006 of change

Net Sales 952.7

Gross profit 399.5 478.3 19.7%
As % of sales 48.9% 50.2%

Adjusted (" operating income 133.0 162.9 (@ 22.5%

As % of sales 16.3% 17.1%

Accounting entries relating to the acquisition
of Legrand France

Operating income 107.2 141.3 31.8%
As % of sales 13.1% 14.8%
Net financial expenses (40.6) (27.3) -32.8%

(25.8) (21.6)

Exchange gains and losses (12.1) R

Loss on extinguishment of debt 0.0 0.0

Income tax expense (20.6) (30.7)

Net profit 34.3 99.2 189.2%

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
2. After a €9M non-recurrent non-cash expense from IPO 2006 FY Results - 59




3d Quarter P&L Hlegrand

3 quarter 3rd quarter %

(IFRS, €M) 2005 2006 of change

Net Sales 888.4

Gross profit 374.6 442.2 18.0%
As % of sales 48.3% 49.8%
Adjusted (" operating income 125.4 154.8 23.4%

As % of sales 16.2% 17.4%

Accounting entries relating to the acquisition
of Legrand France

Operating income 99.6 133.2 33.7%
As % of sales 12.9% 15.0%
Net financial expenses (51.6) (26.9) -47.9%

(25.8) (21.6)

Exchange gains and losses (4.0) 23

Loss on extinguishment of debt 0.0 0.0

Income tax expense (21.3) (24.8)
Net profit 23.1 83.9 263.2%

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
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4th Quarter P&L Hlegrand

4™ quarter 4th quarter %

(IFRS, €M) 2005 2006 of change

Net Sales 955.1
Gross profit 412.3 459.4 11.4%
As % of sales 46.3% 48.1%

Adjusted (" operating income 118.9 135.0 13.5%

As % of sales 13.4% 14.1%

Accounting entries relating to the acquisition
of Legrand France

Operating income 92.9 113.4 22.1%
As % of sales 10.4% 11.9%
Net financial expenses (41.8) (22.9) -45.2%

(26.0) (21.6)

Exchange gains and losses (4.3) 16.4

Loss on extinguishment of debt 0.0 0.0

Income tax expense (27.4) (0.4)

Net profit 19.9 106.7 436.1%

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
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Reconciliation of Cash-Flow From Operations I1legrand
with Net Profit

(IFRS, €M)

Net profit

Depreciation and amortization 258.6
Loss on extinguishment of debt 0.0
Change in other non-current assets and liabilities and deferred tax 29.3
Share of loss/(profit) of associates (1.3)
Exchange (gains)/losses net 18.1
(Gains)/losses on fixed asset disposals and sales of securities 7.2
Other adjustments 25.3
Cash-flow from operations 441.0

1. Mainly non-cash interests related to the shareholder’s loan and a €9 million non recurrent non-cash expense from IPO 2006 FY Results - 62




Scope of Consolidation

2005 Q1 2005 H1 9 months Full Year
Van Geel 12 months
Zucchini 6 months
OonQ 6 months 9 months 12 months
TCL Only in BS (™
ICM Group Only in BS ()
Cemar

Shidean

Q1 2006 H1 9 months Full Year
Van Geel 3 months 6 months 9 months 12 months

Zucchini 3 months 6 months 9 months 12 months
OnQ 3 months 6 months 9 months 12 months
TCL 3 months 6 months 9 months 12 months
ICM Group 3 months 6 months 9 months 12 months
Cemar Only in BS () 3 months 6 months
Shidean Only in BS (¥  Only in BS () 12 months
Vantage Only inBS (™  Onlyin BS ("

1. BS : Balance Sheet

L1legrand
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Scope of Consolidation

Cemar
Shidean
Vantage
HPM
USTec

2007 H1
6 months
6 months
6 months
6 months
6 months

Full Year
12 months
12 months
12 months
12 months
12 months

9 months

9 months
9 months
9 months
9 months
9 months

3 months
3 months
3 months

Only in BS ()
3 months

1. BS : Balance Sheet

L1legrand

2006 FY Results - 64




Return On Capital Employed

_

Excluding the impact of the 2002 LBO to reflect deployment
of capital by management

€M

Adjusted EBIT
Reported Capital Employed!

Reported ROCE before tax

Reported Capital Employed

+

Step-up value of 2002 intangible assets (net)23

Accumulated amortisation of assets acquired before
20023

Accumulated amortisation of stepped-up assets
acquired in 2002

Adjusted Capital Employed

Adjusted ROCE before tax

1.
2.
3.

2006
616
3830
16.1%

3830

(2,039)
221

447

2459
25.1%

2005
509
3,886
13.1%

3,886
(2,039)
221

361

2,429
21.0%

Reported Capital Employed = Total equity + related party borrowing + net financial debt — investments in associates
Step-up related to the acquisition of Legrand by a consortium of investors led by KKR and Wendel Investissement

This amount will remain identical for future ROCE calculation

L1legrand
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DISCLAIMER — ANALYSTS AND INVESTORS Olegrand
PRESENTATION
/

This document has been prepared by Legrand S.A. (“Legrand”) solely for use at its meeting with analysts held on February 8, 2007
and at the road shows with institutional investors and analysts to be held between February 12 and February 22, 2007. This document
must be treated confidentially by attendees at the February 8, 2007 meeting or at the road shows between February 12 and Februa

22, 2007 and may not be reproduced or redistributed to any other person. No representation or warranty, express or implied, is made
as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or opinions
contained herein and Legrand expressly disclaims any iiability relating thereto. Legrand is under no obligation to keep current the
information contained in this presentation and any opinions expressed in this representation are subject to change without notice.

This presentation includes only summary information.

Legrand securities have not been and will not be registered under the US Securities Act of 1933, as amended (the “Securities Act’),
and may not be offered or sold in the United States except pursuant to an exemption from, or in a transaction not subject to, the
registration requirements of the Securities Act.

Neither this document nor any cop)Lof it mafy be taken, transmitted or distributed, directly or indirectly, by any person in the United
States, Canada or Japan. The distribution of this document in other jurisdictions may be restricted by law an persons into whose
possession this document comes should inform themselves about, and observe, any such restrictions.

This presentation contains information about our markets and our competitive position therein. We are not aware of any authoritative
industry or market reports that cover or address its market. We assemble information on our markets through our subsidiaries, which
in turn compile information on our local markets annually from formal and informal contacts with industry professionals, electrical
products distributors, building statistics and macroeconomic data. We estimate our position in our markets based on market data
referred to above and on our actual sales in the relevant market for the same period.

This document and this presentation include forward-looking statements. These forward-looking statements relate to our future
prospects, developments and business strategies and are based on analyses of forecasts of future results and estimates of amounts
not yet determinable. By their nature, forward4ooking statements involve risks and uncertainties. We caution you that forward-
looking statements are not guarantees of future performance and that our actual financial condition, actual results of operations and
cash flows and the development of the industry in which we operate may differ materially from those made in or suggested by the
forward-looking statements contained in this presentation.

We do not undertake any obligation to review or confirm analysts’ expectations or estimates or to release publicly any revisions to
any forward-looking statements to reflect events that occur or circumstances that arise after February 8, 2007.

By attending the February 8, 2007 meeting or the road shows between February 12 and February 22, 2007 and/or accepting this
document you agree to be bound by the foregoing limitations.
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